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NANOX INTERNATIONAL is a private-
ly owned company founded in 2008
by 2 partners. One of them carrying
an expertise in the pharmaceutical
field for over 20 years, the second
carrying a long experience in the
sales and marketing of food supple-

ments for more than 15 years. X i §
NANOX INTERNATIONAL started ( \

e Johan Quintens (Nanox International), Véronique Jacquet (Nanox International),
: Johannes Andersson (Distributor Sweden)
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its activities in the development

of unique sport supplements at a ——"
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European level but rapidly consoli- I e
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dated the company world wide .

NANOX INTERNATIONAL developed a series of niche-oriented,
proprietary product formulations.
These highly innovative products are offered in various forms , i.e

powdered concentrates, tablets, capsules, chewables, bars and

NANOX INTERNATIONAL markets functional drinks.

its product line successfully in 4 Thanks to an in-depth competence in various activities ranging
continents and can count on an from own research to pre-clinicial and clinical development, regu-
enthusiastic, motivated team of latory expertise and direct, unique marketing NANOX INTERNA-
national distributors for its product TIONAL established the company on a world wide basis through
line NANOX NUTRICEUTICALS in exclusive distributors partnerships.

more than 40 countries.
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NANOX INTERNATIONAL strives for high
ideals in order to offer sport, wellness and
health customers a golden standard of
quality in sport supplementation and as
such also enhance quality of life.

NANOX INTERNATIONAL philosophy is to
remain true to their core ideals of honesty,
value, innovation and excellence.

NANOX INTERNATIONAL mission is to
constantly expand and introduce world
novelties at least every 2 to 3 months to

the market
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Nanox International has organized the manufacturing of its
products through different third parties, working according
to the most exigent food processing standards.

Nanox undertakes on a regular basis complete quality audits
of its production units assuring the application of full HACCP
regulations and even meeting the strict GMP standards of
pharmaceutical manufacturing.

All our subcontractors are accredited according to 1ISO 22000
and/ or obtained GMP certification.

The production sites are situated in Belgium and Germany
according to the specific nature of the product and to the
specifications of the manufacturer’s production know-how
whether this is powder filling, tabletting or chocolate and
sports bar production.

HACCP
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All the products of Nanox In-
ternational also are notified in
the European community and
comply with the latest regula-
tions on food and nutritional
supplements as current in the
EC.

Where necessary full adapta-
tion to local regulations will be
applied.
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Nanox International is work-
ing without exception with
exclusive subcontractors for its
distribution guaranteeing our
local partners the most profes-
sional marketing and sales in
order to achieve a successful

distribution.

This approach and model allows
Nanox International to enter
new markets counting on the
expertise of already established
partners creating strong and
productive business partner-
ships, sharing economic ben-
efits and risks.

Nanox International is organizing its own research and develop-
ment for its proprietary products in a wide range of areas includ-
ing fat loss, increasing lean body mass, strength, stamina and
applying the latest developments in the field of preservation,
processing, packaging and distribution.

During the physical, microbiological and chemical makeup of its
products Nanox International makes use of the highest standards
as described in the Food Codex, DIN and AFNOR - standards,
guaranteeing to deliver tasty, nutritious, safe, and convenient
products.

Special attention is made to accordance with WADA regulations
when creating typical sports product formulations.
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EUROPE

Austria

Belgium

Bosnia Herzegovina
Bulgaria

Croatia

Czech Republic
Denmark

Estonia

Finland

France

Germany

Greece

Iceland

Ireland

Italy

Lithuania

Latvia

Macedonia

Malta
Netherlands
Norway

Poland

Portugal

Romania

Russian federation
Serbia Montenegro
Slovak Republic
Slovenia

Spain

Sweden

MIDDLE EAST

Switzerland

SOUTH AMERICA Peru

Turkey
Ukraine
United Kingdom

Bahrain ASIA

Iran

Iraq

Jordan
Kuwait
Oman

Qatar

Saudi Arabia
UAE

Yemen

Pakistan
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NANOX INTERNATIONAL Headquarters & Marketing Operations
Havermarkt 16 box 15

3500 Hasselt — Belgium

Tel: +32112246 10

Fax:+32 11229867

www.nanoxnutriceuticals.com






